Adobe PDM - Adobe Analytics (2014v2)

The Products and Services described in this PDM are either On-demand Services or Managed Services (as outlined
below) and are governed by the terms of this PDM, the applicable Sales Order, the General Terms, and the Exhibit for
On-demand Services or the Exhibit for Managed Services, as applicable.

Name of Products and Services Applicable Exhibit(s)

Adobe Analytics—Standard Edition On-demand Services

Adobe Analytics—Premium Edition

Includes Standard Edition as On-demand Services and Data
workbench as Managed Services

Adobe Analytics—Video Analytics On-demand Services

Adobe Analytics — Product/Service Description

1.

Adobe Analytics — Standard Edition

11

1.2

License Metrics. Adobe Analytics Standard Edition is licensed per-Primary Server Call, per-Secondary
Server Call, or both.

Description. The Adobe Analytics Standard Edition includes the following capabilities.

(a) Marketing reports and analytics.

(b)

(c)

(i)

(ii)

(iii)

(iv)

(v)

(vi)

Reports. Adobe provides many reports such as: Pages, Search Terms and Site Sections. Each
Report may contain up to 500,000 unique values or data elements per month.

Multi-Site Roll-up Report Suites. This feature provides a view of visitor behavior across
multiple Customer Sites by aggregating data from multiple Report Suites geographically or
organizationally. Multi-Site Roll- up Report Suites include data from up to 200 Report Suites,
updated daily.

Data Sources. This feature allows Customer to import data from its internal data stores into the
Adobe Analytics platform. For purposes of this feature, 1 row of data imported represents and is
equivalent (for billing purposes) to 1 Primary Server Call and will be charged in accordance
with the Primary Server Call rate set forth in the applicable Adobe Sales Order.

Props. This feature allows Customer to determine the amount of traffic that a certain dimension of
the Customer Site has received, and can be used to report on paths through such site. Props do
not persist beyond a page. This feature is limited to 75 Props per Report Suite.

eVars. This feature allows Customer to determine which dimension of the Customer Site has
contributed the most to a Success Event. This feature is limited to 75 eVars per Report Suite.

Events. This feature allows Customer to mark a point on the Customer Site in which a successful
conversion event occurs. This feature is limited to 100 Events per Report Suite.

Ad hoc analysis. This feature provides Customer with the ability to generate custom Reports filtered by
any available segmented variable, to define custom visitor segments, and to analyze data dimension
relationships, visitor behavior, conversion rates, revenue, and other pertinent success metrics in order
to understand and respond to visitor/activity trends. Each Report may contain up to 500,000 unique
values or data elements per month.

Report builder. This feature allows Customer to pull Customer Data into Microsoft Excel and can send
data according to a predefined or user-defined schedule and set of instructions (each set of
instructions a "Scheduled Report"). This feature is limited to 10 Scheduled Reports run concurrently
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per login ID, and the same login ID may not be used by more than 1 individual at a discrete
moment in time.

(d) Data Insertion Application Programming Interface (API). Using this feature, Customer can insert
Customer Data programmatically through a web services-based API. For purposes of this feature,
each row of data inserted through the APl represents and is equivalent (for billing purposes) to 1
Primary Server Call and will be charged in accordance with the Primary Server Call rate set forth in
the applicable Adobe Sales Order.

(e) Adobe Mobile Services. This feature allows for the collection of data and reporting on mobile
applications. Reports include Usage, Retention, and Cohort. Adobe Mobile Services is subject to the
same “Marketing reports and analytics” limits listed above in 1.2 (a) (i)-(vi).

(i) Compliance with Operating System Program Terms. If Customer uses the Adobe Mobile Services,
Customer is responsible for complying with all applicable laws, application store terms, program
terms, and developer guidelines of the applicable operating system provider. For example, the
operating system providers may have program terms requiring the consent of the consumer of the
mobile app for the transmission of “PUSH” notifications within a mobile smartphone application or
for the use of geo-location capabilities.

2. Adobe Analytics—Premium Edition

2.1

2.2

License Metrics. Adobe Analytics Premium Edition is licensed per-Primary Server Call, per-Secondary
Server Call, or both.

Description. Adobe Analytics Premium Edition includes both the Adobe Analytics Standard Edition and
Data workbench. The Adobe Analytics Standard Edition component of the Adobe Analytics Premium
Edition is an On-demand Service. The Data workbench component of the Adobe Analytics Premium
Edition is a Managed Service. The terms set forth within the Adobe Analytics Standard Edition (described
above) all apply to the Adobe Analytics Premium Edition, in addition to the following terms. The Adobe
Analytics Premium Edition includes the following additional capabilities.

(a) Data workbench.

(i) Analysis. This feature provides an application that connects to and queries data collected,
stored and processed within the Adobe Analytics environment, providing interactive visual
analysis and report development. Specific capabilities include data discovery, multi-dimensional
analysis, dynamic segmentation, data visualization, visual alerting, system administration and
other capabilities for data-driven business professionals.

(i) Universal Data Loading. This feature enables the flexible, extensible, continuous and automated
loading of data from data sources through structured flat files, XML files and via ODBC
connectivity. For purposes of this feature, 1 row of data imported represents and is equivalent
(for billing purposes) to 1 Primary Server Call and will be charged in accordance with the Primary
Server Call rate set forth in the applicable Adobe Sales Order.

(iii) Data Integration. Using this feature, Customer can integrate external lookup table data
containing a common key with available event data.

(iv) Digital Envoy Data Access. This data is provided “AS IS” by Digital Envoy, Inc. and is updated on
a periodic basis. The data service provides the following data fields to be plotted on a globe
enabled by Adobe Analytics Premium Edition: name, area code, ASN (Autonomous System
Number), carrier, CBSA (Core Based Statistical Area), city, company, connection, country, CSA
(Consolidated Statistical Area), DMA (Designated Market Area), domain, latitude, longitude,
primary language, proxy name, region/state code, time zone and zip code.

(v) Query APLI. This feature provides Customer a means to access Customer Data programmatically
through an API, and to configure dashboards and other reporting applications that process
Customer Data within the Query API. Customer is prohibited from using the Query API to
configure applications for the purpose of distributing such applications to third parties.

3. Adobe Analytics—Video Analytics

3.1

License Metrics. Adobe Analytics Video Analytics is licensed per Primary Stream, per Secondary Stream,
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3.2

or both.

Description. Adobe Analytics Video Analytics allows the Customer to measure videos on Customer Site(s)
and provides metrics for both video content and ad content including the following: starts, time spent,
and completes. Customer will be charged for each Primary Stream, Secondary Stream (or both) in
accordance with the rates set forth in the applicable Adobe Sales Order.

4. Additional Terms.

4.1

Support. Adobe provides 24x7x365 unlimited access to Adobe Client Care for a maximum of 5 named
Customer technical support contacts. Support includes: Live Phone, Chat, and Email Support from Adobe
Client Care; access to the Online Interface for Support Issue Management; access to the Searchable
Knowledge Base; and access to On-demand Training Modules.

5. Additional Definitions. Unless otherwise defined herein, capitalized terms will have the meanings ascribed to them
in the corresponding Adobe General Terms.

5.1
5.2

53

5.4

55

5.6

5.7

“CPMM” means cost per million.

“Primary Server Call” means each page view, exit link, download, customer link, or other event on the
Customer Site(s) to the extent that Customer tags, allows to be tagged, or causes to be tagged such page
views, exit links, downloads, custom links, and other events for purposes of accessing and using Adobe
Analytics. Each tagged page view, exit link, campaign container request, download, custom link, or other
event will be counted as one Primary Server Call. Each row of data imported from offline sources will be
counted as one Primary Server Call, as further described herein.

“Primary Stream” means each Stream to the extent that Customer tags, allows to be tagged, or causes to
be tagged such Stream.

“Report Suite” means a repository of Customer Data within the Adobe Analytics platform pertaining to a
specific source of traffic that has been identified by Customer.

“Secondary Server Call” means each duplicate page view, exit link, download, custom link, or other event
on the Customer Site(s) to the extent that Customer enables multi-suite tagging or real-time segmentation
of Customer Data using VISTA rules (Visitor Identification, Segmentation, and Transformation
Architecture) on such Customer Site(s).

“Secondary Stream” means each duplicate Stream to the extent Customer enables multi-suite tagging or
real-time segmentation of Customer Data using VISTA rules (Visitor Identification, Segmentation, and
Transformation Architecture) on such Customer Site(s).

“Stream” means each single video playback (including ads) on Customer Site(s) through a 30 minute
interval, or if video is completed or abandoned in less than 30 minutes, the shorter interval.
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BEELVY—EXDAR BRAIN 28R
Adobe Analytics—Standard Edition FOFTY RH—EX
Adobe Analytics—Premium Edition Standard Edition |34 YT <Y K —EX

Data workbench [I¥ % —T FH—E'X

Adobe Analytics—Video Analytics *FITY RY—EX
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1. Adobe Analytics—Standard Edition

1.1 SA4tEAA R w2 Adobe Analytics Standard Edition 1. 754 <) —HY—/N—2—)LBL,
THAYE) =Y —N—O— LB, HHWVEEOEATII LY RFHEINET,

1.2 F 4 XY 1) TS 3> Adobe Analytics Standard Edition |CIZIA T OREBREN S F N E T,
(@) N—T T4 I LR—bELUDH

(i) LAR—F:7FREF IR=T) TEEAE Y1 bteosoarv] FOZDLAR—F
FIRELEFT., FLA— MIIZHAB&EAK 500,000 OEFEZICIETF—4EEZLSTEINE
T

(i) YILFHA bO—IWT7yTLR—FXA—F  AEEEEICE D BEOLR—FR1—F
Do, FT—2 EZF AR £ 70 3F BEBRNICET TS XICL - T, BHOBE
B A MCOICABEOITHOMELIFoNE T, YILFYA bO—ILT7 v TLR—
F XA —FIERAK 200 DLR— R =D ODF—25EH, ThLITBHEHFIN
9.

(iii) Data Sources . AREEEICL N, BHARDT—H X F 7H B F—4H& % Adobe Analytics 75 v
P74 —LICAVR=FTIET, AEEOENICEWT, 1 VR—FINIcF—4% 1
FH BEFERE 1 @OTSAU—Y—N—J—)LEA—RIN. BAINS 7 FE
T—ILAA—F—THREIND TSI —F—N—0—)LEEI K-> TERINZET,

(iv) Props : AMEEEICK D, BEEY A FORFEDT A AV a v RELICES T4 v oD
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EXYIITE. IBIC. DDB3 YA FENLIC/NRDLR—MFERETEFEY, Props |&
R=IHFBIA TR INE A, BEREIZ. LR—FXA—FZXIC 75 Props ICHIFRS
nTWE9,

(v) eVars : EERXTA FDEDT A A a oD EOYIEIAI Ry MMIRbEBLICHO ZH
MidBeDTIEY, AEREIZ. LTIR—FRA—FZ¥IC 75 eVars ICHIBRINTWET,

Vi) TRV b CRKIILIcOAYN=T 3 ARY PDELTCBERERET A FIRA Y &S
CEDTEET, AEREIZ. LR—FXRA—FT¥IC 100 1 RV FICHPBEINTWET,

(b) 7 KRy O03Hr : AEEEICE D, FIATIREREZI A Y FOZRBICL DB INICHRZ LD
LR— b DEM. NAZLDFEE LI AV FDOEER. T—&T 1 A>T 3 VBfR. S
D8, A=Y avE FE ZOMBEEZCIIITHOEELEEL. ZNICHIGT
BICHODEETE2H I EIA M) Yy IDORHEITICEHTEET., BLAR— MIIZAMR
X 500,000 DEEEE/ICIIT—LEBRDPZENET,

(c) Report builder : Z¥&BEIC L D Microsoft Excel ICHERIRT— 4 2BAL. EEEAFCIZ1—
P—ERINICRTVa—BLUmStEY b (FZEhoestEy bx R5T2—-)LS
NicLR—F] CWWET) ICEDWTT—422XETH D TIFET, R Ta—/Ld
nicLAR—rEns 1> 10D BIohERIC 10 HFRICHBEINTWE T, £7c. 2 ALLEDO—
H—AEILATA > D ZRAKICERTIZEA.

(d) Data Insertion Application Programming Interface (API) | AELBEIC L D, Web HF—EXR—XD
APl ZN LT, BBERT— 2 TATSLTHEAT S U RIRICED £9, AEEDBRIC
BWT, AP ZNLTRASINC 1 T DTF—4hehzEhn. #&EKE 1 07517
J—H—N—O—)LE—RIN. BAINSG T FEEL—IILRF—Z—THREINE TS 1
T =Y —=N—=0— IR > TERINET,

(e) Adobe Mobile Services : AKiEgEIC L D, ENAILT TV —2 3> BT, F—2DOIRES L UL
R—=FT 1T %1T22HTEEY, LAR—FICIE Usage. Retention, Cohort B’FEN £ 7,
Adobe Mobile Services |3 525 1.2 TH(a) ()W LEVI)ICFIET S =T I LR—FEL
Un] CE—DOFBRICARL £7.

() BRAYATLOTOTSLEKEDEST | HEFD Adobe Mobile Services #F AT 5i5a.
BERIS. BRHLZITRTOED. 7TV —2a VI MTOREFE. 7005 LDFESE
=N %Fﬁi)éLFH*/ZTL\ﬁﬁi%@Eﬁﬁ%ﬁHb'f o1 28TFI2RE2EWVET,
BIZIE. BRAYRTLREEDENALT TV r—2a Y OEEEDI Y T YICDWT,
ENAIWRAR—= T2 DT TV r—2 3 v ORICT vy ¥ 2B OEE X TCIIAIE B RE
BEDFIAZRETTHREZRITTWBIFEELH N 7,

2. Adobe Analytics—Premium Edition

2.1 SAERAA MY v I Adobe Analytics Premium Edition &, 754 <) —H—/N—J—)LBQL,
AV E) = —N—O—)LEf, HE5WVIIZFORmE TSIV AFHEINE T,
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2.2 F 4 A9 )T 3> ¢ Adobe Analytics Premium Edition |Zl3. Adobe Analytics Standard Edition &5 &
U) Data workbench D'& 41 F 9, Adobe Analytics Premium Edition @ 5 % Adobe Analytics Standard
Edition DAV R—X Y MMEF VT FH—EXTdH D, Adobe Analytics Premium Edition D5 H
Data workbench DIV R—RY MITR—Y FH—EXTY, ICIFUATOEMEELGZENE T,
Adobe Analytics Premium Edition (Cl3. Adobe Analytics Standard Edition (_EiR) TE B ICHNZ .
LUTFOBEBMEEIBEHINE T, Adobe Analytics Premium Edition (CIZLATFOBNEEEN S N F
ER

(a) Data workbench

(i) Analysis : ZNHEBEIC & D\ Adobe Analytics IRIFTUNER. R1F. SIEINICT— S \DEHE
EOTY—%TW A28 50T 1 TRERBNDMELR— MERATE Y, EAH
I3, F—8BH. JILFTFT1 AV avah. BNEIAYT—2 3> F—20OKE
y17wm\ﬁﬁm77—#§m\szAﬁﬁmt\f—&mﬁﬁwev*zju
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(i) Universal Data Loading : A#EEEICL D, BELINICTSY T 7ML XML 7 71 L.
HLU 0DBC FEFEENL T T—4& Y — D b TN THIRAIAED DEFGM L BENC & 5
T2 DFEPIAADEIEEICTE D £ T, AEBEDBEMICEWT, 1V R—bINTF—% 1
FHN BEERE 1 BT ——nN—0—)LXE—8H3INh. BAINS 7 Ft
T—IWRA—E—TRESINSG T 1T ) —Y—/N—J—- LI > TERINE T,
Data Integration : CDIEREICL D, HBEF—%2EAWBILY 9T v TTF—TILDTF—4
EARY P TF—ZDMENTIET,

(iii) Digital Envoy Data Access : &7 — % |3 Digital Envoy, Inc.lC & D TRIXBEE | TRMHIN. &
BAICEFHISINE Y, AF—4 P —E XX, Adobe Analytics Premium Edition |Z & D H#IEKIC
TOy b TEET—E2 71— ILRERHELET, ZnbIlld. %El. TNAEE. As BES

(B> X7 LES. Autonomous System Number) . BEEHEZE. CBSA (A7 N—RRET
#ig) . #mh. St BN Bl csA (RERETHNED  DMA (FETISHEL) R AL
V. RBE. BE. B—58E. TOFI % il - Moa—-F 1LYV -V BEES
DHhHFET,

(iv) Query APl . AIEEEICE D, APl ZN L. BB T—XICTATILTTIERTBHI L
DEEEICTED, Fvafh—F, BELU I —API ICEWTHEEROT—X 0BT

LZEODMDLR—F 4 I T7TVr—2a v BRETIET, pDB7T V45— 3>
%%E%EEET%EWT\7IU—M|%ﬁoT77U7—ya>%aET6:tm
ZrEINTVWET,

3. Adobe Analytics—Video Analytics

3.1 SAERAA R w7 Adobe Analytics Video Analytics |&. 7214 —X b)) —LEBEf, €H
VE) =R MY —=LEBA, HEWVIIEFORMATS I AFFHEINET,

3.2 F 4 R 1) T3> ¢ Adobe Analytics Video Analytics Tld. HEFRY 1 L LOEEZAEL. EFA
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4. EMNSEA

4.1 HR—b I FREIE BEEDMEELICRAR S5 ADT 7 ALY R— FEVWEHOEIESEICTL
C. Adobe Client Care |CFFEAT 1 H 24 BEEFIRO 7 7 X2 RBHL £ 9, Y7R— Ml
BFE. Fr v b, 8LV Adobe Client Care ZfEoITCEF A —ILYR— . H7R— FEEEBEDTC
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5. JBIMDER : AEICHRODEDHRWRD . KEICHITHAFEIIT FEEFBREICED 2 EHkER
LEd.

5.1 fecemmy Cid. BAHICHDDIREERL XY,

5.2 (73542 —Y—nN—0—JL] ClF. BBKRYA bLOR—Tba— BRI, 40V
A—R, ARZLY VO, FIIEZFDOMDA XY FZNZEN%EIEL. Adobe Analytics IC7 71X
L. BETACHIC. BEBRDZ IV ZHIT. 20T 2B, 275380 %
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5.4 LR—PFRA—F1 i3, BEEDEELICRHED NS 74 v oY —XICBET 5. Adobe
Analytics 72w b 7 A —LRICEITE2EERT—XDLRI M) ZERLE T,
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5.7 TRFD—=L] ClE. BBHEY A BT 30 PERBOETFABE (RE%280) #hEh%
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