Al

Adobe

Adobe Corporate Responsibility

5-Year Data Summary 2008-2012 ’-\




We Delieve

in the power of
creativity to Inspire
positive change.

This data summary illustrates how Corporate Responsibility
at Adobe has evolved over the past five years. Through

our innovative technologies, ethical business practices,

and committed workforce we're focusing on the areas
where we know we can have the greatest impact.

Creating change is no simple task, and we know there
is more work to be done. We thank our employees,
customers, partners, and communities for being part
of this journey, and for the change we'll continue to
make together towards a more sustainable future.

We're Adobe, and this is our story. For more detailed
information about our Corporate Responsibility program,
please visit www.adobe.com/corporateresponsibility.
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Fmployee Commitment

2008 2009 2010 2011 2012
Global Workforce
Total Employees 7,544 8,660 9,117 9,925 11,144
% |ns|de Us&canada ........................................... 6 2% ............................ 6 1% ............................. 5 8 % ............................ 5 7% ............................ 5 4% ............................
%OUtSIdeus&Canada ......................................... 3 8% ............................ 3 9%42% ............................. 4 3%46% ............................
Talent Development
Management Essentials Training Program
e %People Manager S T ramEd ................................ NOt C o n ducted ............. NOt CO n ductEd ............. 5 % .............................. 2 1% ............................. 3 O % ............................
EducatlonRelmbursement Program ................................................................................................................................................................................................
e SREImburSEd .................................................... N/A ............................. N/A ............................. N /A ............................. S 1’545’604 ................... s 1’526’261 ...................
e % Pa rtl CIpatlon .................................................. N/A ............................. N/A ............................. N /A ............................. 7 % .............................. 6 % ..............................
Equal Opportunity & Diversity
Equal Opportunity Policy www.adobe.com/careers/diversity.html
GenderDlverSIty ...........................................................................................................................................................................................................................
%Women m Workf o rce ...................................... 3 1% ............................. 2 9 % ............................ 2 8 % ............................ 2 8% ............................ 2 8 % ............................
%Managersthatare Women ............................... 3 1% ............................. 2 8% ............................ 2 6% ............................ 2 6% ............................. 2 6% ............................
B aYSLO St Due to W O rk Place lnjur Ies ........................ N/A ............................. N/A ............................. ll ............................... 2 9 ............................... 3 .................................
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Fmployee Commitment

2008 2009 2010 2011 2012
Engagement
Employee Volunteerism
# Umque VOIU nteer S .......................................... N/A ............................. N/A ............................. N /A ............................. N/A ............................. l’ 484 ...........................
%Pa rtl Clpatlon .................................................. N/A ............................. N/A ............................. N /A ............................. N/A ............................. 13 % ............................
Employee Satisfaction Surveys
Overall % Participation 81% 89% 91% Not conducted 91%
I am p rOUd t 0 WO r k for A d Obe .............................. 9 4 % ............................ 9 3 % ............................ 8 8 % ............................ NOt condu Cted .............. 8 7 % ............................
I b e“eVEAdObEIsa gOOdcor PO rate szen ............. 8 8 % ............................ 9 1% ............................. 8 8 % ............................ NOt condu Cted .............. 8 7 % ............................
Employee FeedbaCk MEChamsms R Te“ AdObe’an electromc Suggestlon box ...................................................................................................................
Benefits Programs
Health & Wellness Programs www.adobe.com/careers/benefits.edu.html
L Ife | nsurance B eneﬁ ts ........................................... W Wwad Obecom/ Careers/beneﬁ tse dUhtml ..............................................................................................................
.\./ a catlon & S ICk Leave PO IICI es ................................ W Wwad Obecom/ Careers/beneﬁ tse dUhtml ..............................................................................................................
.S. abbatlcal Pr O gram ............................................... W Wwad Obecom/ Careers/beneﬁ tSEdUhtml ..............................................................................................................
Faml lyFr Iendly Ben eﬁt S ........................................ W Wwad Obecom/ Careers/beneﬁ tse dUhtml ..............................................................................................................
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Global Giving

2008 2009 2010 2011 2012
Community Investment
Total Community Investment (Cash & In-Kind) $42,769,966 $52,556,482 $57,286,227 $55,001,344 $67,915,127
.é ,\, mgas apercentage ofpre Tax Proﬁts .................. 4 % ............................... 7 % ............................... 6 % ............................... 5 % ............................... 6 % ...............................

.C. 0 mmumty Grants ............................................... 5 30190 70 ..................... 5 390 19 56 .................... s 3270910 .................... S 367184 6 .................... S 360754 1 .....................

M atCh mg Gr a nts ................................................... 5 2063 74 5 .................... 5 172 869 7 .................... s 2001546 .................... S 26975 50 .................... S 203695 9 ....................

%Part , c,pat,on .................................................. 2 3% ............................. 2 0% ............................. 2 7% ............................. 2 5% ............................. 2 0% .............................

.\./ 0 | untee rGrants .................................................. 5 96019 ......................... 5 224 719 ....................... s 156 519 ....................... S 132 550 ....................... S 223 731 .......................

%Part , c,pat,on .................................................. 3 % ............................... 2 % ............................... 2 % ............................... 2 % ............................... 2 % ...............................

.F.’ r 0 duct Donat ,o ns(,:a,rMar ket Value) ..................... S 337 09201 ................... 5 4 09309 68 .................. s 4 59 0355 1 ................... S 4 1308670 .................. s 537 11 025 ...................
Adobe Youth Voices Programs

$ Invested (Cash) $3,876,931 $5,770,142 $5,953,701 $7,190,728 $8,335,871

; YOUth ............................................................... 11552 .......................... 1624 5 .......................... 3 3608 .......................... 2 6094 .......................... 2 675 0 ..........................
; Edu cato rs ......................................................... 6 19 ............................... 1113 ............................ 1727 ............................ 1 559 ............................ 1070 ............................
; S,tes ................................................................. 7 5 ................................ 2 41 ............................... 5 5 1 ............................... 6 2 2 .............................. 7 51 ...............................
#Countnes .......................................................... ‘.1 .................................. 1 ; ................................ 3 049 ................................ 5 5 ................................
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Sustainability

Real Estate

Total Space Worldwide (Sq. Ft.)

2008

2,764,620

2009

3,114,546

2010

2,944,040

2011

3,233,820

2012 Notes

3,255,953

% LEED Certified (Square Footage Worldwide)

Energy

Electricity Usage—Owned Facilities (Millions of kWh)

Natural Gas Usage (Therms)—U.S. Owned

Emissions & Effluents—Reduction Efforts*

Scope 1 GHG emissions (Metric tons)

Emissions of Ozone-Depleting Substances (Metric tons)

* Emissions Reductions calculated using eGrid GHG Protocol
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Waste Reduction

2008 2009 2010 2011 2012 Notes
Waste Diversion
Total Waste (Tons) 3,269 3,591 3,700 3,383 3,208 Managed facilities (Seattle, San Jose, San Francisco)
Waste DlverSIon Rate (%Of tOtal) ................................... 9 2% ............................... 9 660% ........................... 9 660% 9940% .......................... 100% ........................... S an JoseHeadquarters ........................................
HazardouswasteGenerated(Memctons) ......................... o 010 .............................. O 010 .............................. 0 Olo 0010 ............................. O 010 ........................... Managedfac'htles(Seaﬂle’SanJose’SanFranc'sco)
Water
Total Water Consumption (Gallons) 314,766 313,595 315,249 219,023 217,941 U.S. owned and managed facilities
.. TOtalwat e rsaved(Ga“O n S) .......................................... o .................................... 4 0 1132 ............................ 4 0 ’ 132 ........................... 7 2’887 ........................... 7 3 ’508 ......................... US OW ned and ma naged faCI lme S .........................
Supply Chain
Annual Paper Usage (Tons) N/A N/A 1,868 1,428 1,248
%Vlrgmmatenal ........................................................ N/A ................................ N/A ................................ 9 0%90% ............................... 9 O% ...................................................................................................

.. %ReCYdEd Mat ; nal .................................................... N/A ................................ N/A ................................ 10% ............................... 1 0% ............................... 10% ...................................................................................................

.. %SO u ce Certlﬁed (Cham OfCUStOdy) ............................. 100% .............................. 100% .............................. 100% ............................. 1 00% ............................. 100% ..................................................................................................

Annualmatenalpaperwaste (Tons) ................................. N/A ................................ N/A ................................ 2 20 206 ............................... 198 ....................................................................................................

Annualmatenal Plastlcwaste (Tons) ................................ N/A ................................ N/A ................................ 2 4 23 ................................. 2 l ......................................................................................................

Curbs'deRecydablhtyofpackagmg .................................. N/A ................................ N/A ................................ 9 0%90% ............................... 9 O% ...................................................................................................

%SoﬂwareDlsmbutedElectromcauy ............................... 5 9% ............................... 6 l% ................................ 6 4% 68% ............................... 7 3% ...................................................................................................

% SO ﬂwar eDIStr I b Utedas Hard GO Ods .............................. 4 1% ................................ 3 9 % ............................... 3 6% .............................. 3 2% ............................... 2 7 % ...................................................................................................
Mitigation of Environmental Impacts of Products www adobe com/contentjdamiAdobelenjearporate-responsibilitylpds/mitigation-of environmentalimpacts-of productspdf.
% Sup p“e rs R equ" ed to Comply Wlth EICC ........................ N/A ................................ 100% .............................. 100% ............................. 1 00% ............................. 100% ..................................................................................................
22 printers, 7 replicators, 19 printers, 6 replicators,
Supplier Data N/A N/A N/A 3‘12231:5552?;2 APAC, ;2:3lsz:§$rbslys APAC,
13 EMEA, 14 NA 12 EMEA, 12 NA
.A d OPtEd 3rd Partysupply ChamRe[ated C Odes ................. NO ................................. El CC COd e Ofconduct . (WWWEICC me/elcc_COdeShtml) ............................................................................................................................................
% Sup p“e rs |50140 01 C e rtlﬁed ....................................... N/A ................................ N/A ................................ N/A ............................ 3 3% .................................. N /A ....................................................................................................
E Iccvahdatlon A Udltsof TumKey Supphe rs ...................... N/A ................................ N/A ................................ N/A ............................ N/A .................................. N OneReqUIred .....................................................................................
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(Governance

Financials

Total Revenue

Total Income

Board of Directors

Members of Board of Directors

$871.8M $386.5M $774.7M $832.8M $832.8M

www.adobe.com/leaders/board-directors.html

Annual Review of Corporate Governance Guidelines

Accountability

Global Code of Conduct

91% 90% 90% 89% 92%
Yes Yes Yes Yes Yes
Yes Yes Yes Yes Yes
Yes Yes Yes Yes Yes
Yes Yes Yes Yes Yes

Process to Evaluate Board's Performance
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(Governance

Policies

Company Values and Mission

2008 2009 2010 2011 2012

www.adobe.com/content/dam/Adobe/en/company/pdfs/fast-facts.pdf

Supply Chain Policy Statement

Ethics

Business Partner Code of Conduct

Business Ethics Hotline
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